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Ontario @ o Hopanauniotpal Affairs Notice of Registration —
Third Party — Form 7
Municipal Elections Act, 1996 (Section 88.6)

Instruction

It is the responsibility of the person incurring expenses to file a complete and accurate notice. Please print or type
information (except signatures).

Box A: Notice of Registration (Individuals, Corporations and Trade Unions)

Registration for an Individual, Corporation or Trade Union in the Following Municipality

Name of Individual, Corporation or Trade Union (Registrant)

Mailing Address (Registrant)

Suite/Unit Number | Street Number Street Name
Municipality Province Postal Code
Email Address Telephone Number Telephone Number 2

Box B: Designation of an Official Representative (Corporations and Trade Unions)

Name of person signing (Official Representative)
Last Name or Single Name Given Name(s)

Mailing Address (Official Representative)

Suite/Unit Number | Street Number Street Name
Municipality Province Postal Code
Email Address Telephone Number Telephone Number 2

Box C: Additional Information (Corporations)

Business Name

Corporation Number (Indicate whether Ontario Corporation Number, Federal Corporation Number, etc.)

Names of Principal Officers

1. 2.
3 4.
5 6.
7 8.
9 10.
11. 12.
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Box D: Declaration of Qualification

l, , the Registrant (or Official Representative of

the Registrant), referred to in this notice, do hereby declare that:

(1) The information in this notice of registration is, to the best of knowledge and belief, true;

(2) The Registrant is qualified to be registered as a third party advertiser; and

(3) I'am authorized to sign on behalf of the Registrant (applies only where the Registrant is a corporation or trade union).

Signature of Registrant (or Official Representative) Date (yyyy/mm/dd)

Date Received (yyyy/mm/dd) |[Time Received |lInitial of Registrant (or Official Signature of Clerk or Designate
Representative) (if filed in person)

Certification by Clerk or Designate

I, the undersigned clerk of this municipality, do hereby certify that | have examined the notice of registration of the aforesaid
registrant filed with me and am satisfied that the registrant is qualified to incur expenses and that the notice of registration
complies with the Act.

Signature of Clerk or Designate Date Certified (yyyy/mm/dd)
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V@ I E Department of Corporate Services

Niagara-on-the-Lake — 1593 Four Mile Creek Road
Municipal Elections P.O. Box 100, Virgil, ON LOS 1TO
905-468-3266 = Fax: 905-468-2959

DECLARATION OF QUALIFICATIONS
THIRD PARTY ADVERTISER

Municipal Elections Act, 1996, as amended (Section 88.6)

l, , am:
(individual or corporation or trade union hame)

An individual who is normally a resident in Ontario

A corporation that carries on business in Ontario

A trade union that holds bargaining rights for employees in Ontario

l, , am:
(person or agents name)
A person
An agent
Do Solemnly Declare That:
1. | am qualified pursuant to the Municipal Elections Act, 1996, as amended to file a

notice of registration to be a registered third party advertiser for the election.

2. | am not:

e A Candidate whose nomination has been filed.

» A federal political party registered under the Canada Elections Act or any
federal constituency association or registered candidate at a federal election
endorsed by that party.

e A provincial political party, constituency association, registered candidate or
leadership contestant registered under the Election Finances Act.

e The Crown in right of Canada or Ontario, a municipality or local board

3. | am not under the direction of a Candidate whose nomination has been filed.



V@ I E Department of Corporate Services

— Niagara-on-the-Lake — 1593 Four Mile Creek Road
Municipal Elections P.O. Box 100, Virgil, ON LOS 1TO
905-468-3266 = Fax: 905-468-2959

AND | make this solemn Declaration conscientiously believing it to be true, and knowing
that it is of the same force and effect as if made under oath and by virtue of the Canada
Evidence Act.

Declared before me at the Town of Niagara-on-the-Lake:

This day of , 2026

(Signature of individual or representative of the corporation or trade union)

(Signature of Local Clerk or designate)

Note: Each individual or representative of the corporation or trade union may be asked for ID
and each person or agent filing on behalf of a corporation or trade union may be requested to
provide a resolution from the corporation or trade union that authorizes the person or agent to
register on their behalf.

Personal information on this form is collected under the authority of the Municipal Elections Act, 1996, as
amended and will be used for the registration of third party advertisers for the municipal election and will
be available for public inspection in the office of the Clerk, (local municipality) until the next municipal
election. Questions about this collection of personal information should be directed to Town Clerk, 1593
Four Mile Creek Road, P.O. Box 100, Virgil, ON LOS 1T0 (905) 468-3266.




Department of Corporate Services

V@TE 1593 Four Mile Creek Road
Municipal Elections P.O. Box 100, Virgil, ON LOS 1TO
905-468-3266 = Fax: 905-468-2959

REGISTERED THIRD PARTY ADVERTISERS
Duties, Notice of Default & Financial Responsibilities
listed under the Municipal Elections Act, 1996 (as amended)

Duties of Registered Third Parties
88.26 (1) A registered third party shall ensure that,

(a) no contributions of money are accepted or expenses are incurred in relation to third party
advertisements that appear during an election in a municipality unless one or more campaign
accounts are first opened at a financial institution exclusively for the purposes of the election
campaign;

(b) all contributions of money are deposited into the campaign accounts;

(c) all funds in the campaign accounts are used exclusively for the purposes of the
election campaign;

(d) all payments for expenses are made from the campaign accounts;
(e) contributions of goods or services are valued;
(f) receipts are issued for every contribution and obtained for every expense;
(g) records are kept of,
() the receipts issued for every contribution,
(ii) the value of every contribution,
(i) whether a contribution is in the form of money, goods or services, and
(iv) the contributor's name and address;

(h) records are kept of every expense including the receipts obtained for each expense;

() records are kept of any claim for payment of an expense that the registered third
party disputes or refuses to pay;

() records are kept of the gross income from a fund-raising function and the gross amount of
money received at a fund-raising function by donations of $25 or less or by the sale of goods
or services for $25 or less;

(k) records are kept of any loan and its terms under section 88.17;
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V@TE 1593 Four Mile Creek Road
Municipal Elections P.O. Box 100, Virgil, ON LOS 1TO
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() the records described in clauses (g), (h), (i), (j) and (K) are retained by the registered third party
for the term of office of the members of the council or local board and until their successors are
elected and the newly elected council or local board is organized;

(m) financial filings are made in accordance with sections 88.29 and 88.32;

(n) proper direction is given to the persons who are authorized to incur expenses and
accept or solicit contributions under the direction of the registered third party;

(o) a contribution of money made or received in contravention of this Act or a by-law passed
under this Act is returned to the contributor as soon as possible after the registered third
party becomes aware of the contravention;

(p) a contribution not returned to the contributor under clause (0) is paid to the clerk of the
municipality in which the registered third party is registered,

(q) an anonymous contribution is paid to the clerk of the municipality in which the registered third
party is registered; and

(r) each contributor is informed that a contributor shall not make contributions exceeding,
(i) a total of $1,200 to any one registered third party in relation to third party advertisements,
and

(i) a total of $5,000 to two or more registered third parties registered in the same municipality
in relation to third party advertisements. 2016, c. 15, s. 61; 2017, c. 10, Sched. 4, s. 8 (16).

Effect of Default by Registered Third Party

88.27 (1) Subject to subsection (6) and in addition to any other penalty that may be imposed under this
Act, an individual, corporation or trade union that is registered as a registered third party in relation to
an election in a municipality is not entitled to register in relation to a subsequent election in the
municipality until after the next regular election has taken place,

(a) if the registered third party fails to file a document as required under section 88.29 or 88.32 by the
relevant date;

(b) if a document filed under section 88.29 shows on its face a surplus, as described in section 88.31,
and the registered third party fails to pay the amount required by subsection 88.31 (4) to the clerk by
the relevant date;

(c) if a document filed under section 88.29 shows on its face that the registered third party has incurred
expenses exceeding what is permitted under section 88.21; or
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(d) if a document filed under section 88.32 shows on its face a surplus and the registered third party
fails to pay the amount required by that section by the relevant date. 2016, c. 15, s. 61.

Effect of Default by Registered Third Party
Notice of Default

88.27 (2) In the case of a default described in subsection (1), the clerk shall notify the registered third
party in writing that the default has occurred and shall make available to the public the name of the
registered third party and a description of the nature of the default. 2016, c. 15, s. 61.

Application to court

(3) The registered third party may, before the last day for filing a document under section 88.29 or
88.32, apply to the Superior Court of Justice to extend the time for filing the document under that section
and, if the court is satisfied there are mitigating circumstances justifying a later date for filing the
document, the court may grant an extension for the minimum period of time necessary to enable the
registered third party to file the document but the court shall not grant an extension of more than 90
days. 2016, c. 15, s. 61.

Notice to clerk

(4) If aregistered third party makes an application under subsection (3), the registered third party shall
notify the clerk in writing before 2 p.m. on the last day for filing a document under section 88.29 or 88.32
that the application has been made. 2016, c. 15, s. 61.

Effect of extension

(5) If the court grants an extension under subsection (3), the penalty set out in subsection (1) applies
only if the registered third party has not filed the document before the end of the extension. 2016, c.
15, s. 61.

Cessation of penalty

(6) The penalty set out in subsection (1) for a default described in clause (1) (a) does not take effect if,
no later than 2 p.m. on the day that is 30 days after the applicable day for filing the document, the
registered third party files the relevant document as required under section 88.29 or 88.32 and pays
the clerk a late filing fee of $500. 2016, c. 15, s. 61.

Late filing fee
(7) The late filing fee is the property of the municipality. 2016, c. 15, s. 61.

Financial Statements, etc., of Registered Third Parties

88.29 (1) On or before 2 p.m. on the filing date, a registered third party shall file with the clerk of the
municipality in which he, she or it registered a financial statement and auditor’s report, each in the
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prescribed form, reflecting the registered third party’s campaign finances in relation to third party
advertisements,

(a) in the case of a regular election, as of December 31 in the year of the election; and

(b) in the case of a by-election, as of the 45th day after voting day. 2016, c. 15, s. 61.

Same

(2.1) If a third party’s campaign period ends as described in paragraph 2.1 of section 88.28, the
financial statement and auditor’s report must reflect the third party’s campaign finances as of the
day the campaign period ended. 2021, c. 5, Sched. 4, s. 8.

Error in financial statement

(2) If an error is identified in a filed financial statement, the registered third party may withdraw the
statement and, at the same time, file a corrected financial statement and auditor’s report on or before
the applicable filing date under section 88.30. 2016, c. 15, s. 61.

Supplementary financial statement and auditor’s report

(3) If the campaign period for the registered third party in relation to an election in the municipality
continues during all or part of the supplementary reporting period, the registered third party shall, before
2 p.m. on the supplementary filing date, file a supplementary financial statement and auditor’'s report
for the supplementary reporting period. 2016, c. 15, s. 61.

Supplementary report

(4) A supplementary financial statement or auditor’s report shall include all the information contained in
the initial statement or report filed under subsection (1), updated to reflect the changes to the registered
third party’s campaign finances during the supplementary reporting period. 2016, c. 15, s. 61.

Auditor
(5) An auditor’s report shall be prepared by an auditor licensed under the Public Accounting Act,
2004. 2016, c. 15, s. 61.

Exception re auditor’s report

(6) No auditor’s report is required if the total contributions received and total expenses incurred in the
registered third party’s campaign in relation to third party advertisements during an election in the
municipality up to the end of the relevant period are each equal to or less than $10,000. 2016, c. 15,
S. 61.

Notice from clerk, before filing date

(7) At least 30 days before the filing date, the clerk shall give notice of the filing requirements of this
section and the penalties set out in subsections 88.27 (1) and 92 (4) to every registered third party that
registered in the municipality. 2016, c. 15, s. 61.
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Same, before supplementary filing date

(8) At least 30 days before the supplementary filing date, the clerk shall give notice of the filing
requirements of this section and the penalties set out in subsections 88.27 (1) and 92 (4) to every
registered third party that gave notice to the clerk under paragraph 4 of section 88.28. 2016, c. 15, s.
61.

Electronic filing
(9) The clerk may provide for electronic filing under this section and may establish conditions and limits
with respect to electronic filing. 2016, c. 15, s. 61.

Documents filed after filing date

(10) If the documents required to be filed under this section are not filed by 2 p.m. on the day that is 30
days after the applicable day for filing the documents, the clerk shall accept the documents only for the
purpose of making the documents available under subsection 88 (9.1). 2016, c. 15, s. 61.

Report by clerk

(11) As soon as possible after April 30 in the year following a regular election or 75 days after voting
day in a by-election, the clerk shall make available to the public on a website or in another electronic
format a list of all registered third parties for the election along with an indication of whether each has
filed a financial statement and auditor’s report under subsection (1). 2016, c. 15, s. 61.

Return of Surplus for Subsequent Expenses
88.32 (1) This section applies if all of the following circumstances exist:

1. A candidate or registered third party has paid a surplus to the clerk under subsection 88.31 (4).

2. The candidate’s election campaign period has ended under paragraph 2, 3 or 4 of subsection 88.24
(1) or the registered third party’s campaign period has ended under paragraph 2 or 3 of section
88.28.

3. Itis no longer possible to recommence the campaign period under paragraph 5 of subsection 88.24
(1) or paragraph 4 of section 88.28.

4. The candidate or registered third party subsequently incurs expenses relating to a compliance audit.
2016, c. 15, s. 62.

Return of surplus

(2) If the candidate or registered third party notifies the clerk in writing that he, she or it is incurring
subsequent expenses relating to a compliance audit, the clerk shall return the amount of the surplus,
with interest, to the candidate or registered third party. 2016, c. 15, s. 62.

Effect of return of surplus
(3) If the surplus is returned to the candidate or registered third party, he, she or it is permitted to incur
expenses relating to a compliance audit but no other expenses may be incurred. 2016, c. 15, s. 62.
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Reporting periods

(4) The first reporting period of the candidate or registered third party under this section begins on the
day after the surplus is returned and ends 90 days later, and each successive period of 90 days is a
further reporting period. 2016, c. 15, s. 62.

Financial statements

(5) For each reporting period, the candidate or registered third party shall file with the clerk a financial
statement in the prescribed form reflecting the expenses of the candidate or registered third party for
the reporting period, and the financial statement must be filed no later than 2 p.m. on the 10th day after
the end of the reporting period. 2016, c. 15, s. 62.

Final financial statement

(6) If, during a reporting period, the amount of surplus is reduced to zero or any remaining surplus is
no longer required by the candidate or registered third party for expenses relating to a compliance audit,
the candidate or registered third party shall file a final financial statement. 2016, c. 15, s. 62.

Repayment of remaining surplus

(7) If the final financial statement indicates that there is any remaining surplus, the candidate or
registered third party shall pay the remaining surplus to the clerk when the financial statement is filed.
2016, c. 15, s. 62.

Remaining surplus held in trust by clerk
(8) The clerk shall hold the amount of the remaining surplus in trust for the candidate or registered third
party. 2016, c. 15, s. 62.

Release of amount if another compliance audit

(9) If, after the candidate or registered third party pays the remaining surplus to the clerk, another
compliance audit commences, subsections (2) to (8) apply, with necessary modifications, with respect
to the subsequent compliance audit. 2016, c. 15, s. 62.

Amount to become property of municipality or local board

(10) The amount of the remaining surplus becomes the property of the municipality or the local board,
as the case may be, when the compliance audit is finally determined and the period for commencing
any other compliance audit has expired. 2016, c. 15, s. 62.

Offences by Registered Third Party — Exceptions
Exception, action in good faith
92 (5) However, if the presiding judge finds that the registered third party, acting in good faith,

committed the offence inadvertently or because of an error in judgment, the penalty described in
subsection 88.27 (1) does not apply. 2016, c. 15, s. 68 (2).



Department of Corporate Services

V@TE 1593 Four Mile Creek Road
Municipal Elections P.O. Box 100, Virgil, ON LOS 1TO
905-468-3266 = Fax: 905-468-2959

Additional penalty, registered third parties

(6) If the expenses incurred by or under the direction of a registered third party exceed the amount
determined under section 88.21, the registered third party is liable to a fine equal to the excess, in
addition to any other penalty provided for in the Act. 2016, c. 15, s. 68 (2).

It is the responsibility of the registered third party to be familiar with and follow all pertinent sections of
the Municipal Elections Act, 1996, for compliance with every aspect of your election activities.

Grant Bivol, Town Clerk, Returning Officer
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Auditor’s Report Third Party — Form 8
Municipal Elections Act, 1996 (Section 88.29)

Instructions

All registrants must complete Boxes A, B, C and D and Schedule 1. All registrants must complete Schedule 2 and
Schedule 3 as appropriate. Registrants who receive contributions or incur expenses in excess of $10,000 must also
attach an Auditor’s Report.

All surplus funds (after any refund to the registrant or, if the registrant is an individual, their spouse) shall be
immediately paid to the clerk who was responsible for the conduct of the election.

YYYY MM DD YYYY MM DD
For the campaign period from | | to | |

|:| Initial filing reflecting finances from start of campaign to December 31 (or 45 days after voting day in a by-election)

[ ] Supplementary filing reflecting finances from start of campaign to end of extended campaign period

Box A: Name of Registrant

Name of Registrant (individual, trade union or corporation)

Official Representative (name of person signing on behalf of trade union or corporation)

Last Name or Single Name Given Name(s)

Municipality

Spending Limit — General Spending Limit — Parties and Other Expressions of Appreciation
$ $

Box B: Declaration

I , a registrant (or official representative), declare that

i

to the best of my knowledge and belief that these financial statements and attached supporting schedules are true and correct.

Signature of Registrant (or Official Representative) Date (yyyy/mm/dd)

Date Filed (yyyy/mm/dd) | Time Filed Initial of Registrant, Official Representative |Signature of Clerk or Designate
or Agent (if filed in person)
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Box C: Statement of Campaign Income and Expenses

LOAN
Name of bank or recognized lending institution Amount borrowed
$
INCOME
Total amount of all contributions (from line 1A in Schedule 1) + 9
Revenue from items $25 or less + 3
Sign deposit refund + 3
Revenue from fundraising events not deemed a contribution
(from Part Il of Schedule 2) + 3
Interest earned by campaign bank account + 3
Other (provide full details)
1. +$
2. +$
3. +$
4. + 9
5. +$
6. +$
Total Campaign Income (Do not include loan) $

EXPENSES (Note: Include the value of contributions of goods and services)

1. Expenses subject to general spending limit
Inventory from previous campaign used in this campaign

(list details in Table 2 of Schedule 1) + 9
Advertising + 9
Brochures/flyers + 9
Signs (including sign deposit) + 9
Meetings hosted + 9
Office expenses incurred until voting day + 9
Phone and/or internet expenses incurred until voting day + 9
Salaries, benefits, honoraria, professional fees incurred until voting day + 3
Bank charges incurred until voting day + 9
Interest charged on loan until voting day + 9
Other (provide full details)

1. +$
2. +$
3. +$
4. +3$
5. +$
6. +$
Total Expenses subject to general spending limit =$

2. Expenses subject to spending limit for parties and other expressions of appreciation

1.

+ 9%

10552P_E (2026/04)
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2. +$

3. +$

4. + 9

5. + 9

Total Expenses subject to spending limit for parties and other

expressions of appreciation =93 C3
3. Expenses not subject to spending limits

Accounting and audit + 3

Cost of fundraising events/activities (list details in Part IV of Schedule 2) + $

Office expenses incurred after voting day + 3

Phone and/or internet expenses incurred after voting day + 3

Salaries, benefits, honoraria, professional fees incurred after voting day + $

Bank charges incurred after voting day + 3

Interest charged on loan after voting day + 3

Expenses related to recount + 9

Expenses related to controverted election + 9

Expenses related to compliance audit + 9

Expenses related to registrant's disability (provide full details)

1. +$

2. +$

3. +$

4. + 9

5. + 9

Other (provide full details)

1. +$

2. +$

3. +$

4. + 9

5. + 9

Total Expenses not subject to spending limits =93 C4
Total Campaign Expenses (C2 + C3 + C4) =9 C5
Box D: Calculation of Surplus or Deficit
Excess (deficiency) of income over expenses
(Income minus Total Expenses) (C1 — C5) + 9 D1
If there is a surplus, deduct any refund of registrant's or spouse's
contributions to the campaign -3
Surplus (or deficit) for the campaign =9 D2

If line D2 shows a surplus, the amount must be paid in trust, at the time the financial statements are filed, to the municipal clerk
who was responsible for the conduct of the election.
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Schedule 1 — Contributions

Part | - Summary of Contributions

Contributions in money from registrant and (if individual) spouse

Contributions in goods and services from registrant and (if individual)
spouse(include value listed in Table 1 and Table 2)

Total value of contributions not exceeding $100 per contributor

* Include ticket revenue, contributions in money, goods and services
where the total contribution from a contributor is $100 or less
(do not include contributions from registrant or spouse).

Total value of contributions exceeding $100 per contributor

(from line 1B; list details in Tables 3-6)

* Include ticket revenue, contributions in money, goods and services
where the total contribution from a contributor exceeds $100
(do not include contributions from registrant or spouse).

Less: Ineligible contributions returned or payable to the contributor

Contributions paid or payable to the clerk, including contributions
from anonymous sources exceeding $25

Total Amount of Contributions (record under Income in Box C) 1A
Part Il - Contributions from registrant or spouse
Table 1: Contributions in goods or services
(Note: Must also be recorded as Expenses in Box C.)
Description of Goods or Services Date Received Value ($)
(yyyy/mm/dd)
Total

[ ] Additional information is listed on separate supplementary attachment, if completed manually.

Table 2: Inventory of campaign goods and materials from previous municipal campaign used in this campaign
(Note: Value must be recorded as a contribution from the registrant and as an expense.)

Description Date Acquired |Supplier

(yyyy/mm/dd)

Quantity | Current Market
Value ($)

Total

[ ] Additional information is listed on separate supplementary attachment, if completed manually.

10552P_E (2026/04)
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Part lll - Contributions exceeding $100 — contributors other than registrant or spouse
Table 3: Monetary contributions from individuals other than registrant or spouse

Name

Full Address

Date Received Amount Amount Returned
(yyyy/mm/dd) Received ($) |to Contributor or
Paid to Clerk (3$)
Total

|:| Additional information is listed on separate supplementary attachment, if completed manually.

Table 4: Monetary contributions from corporations or trade unions

Name (legal and Full Address President or Authorized Date Amount |Amount Returned

carrying on Business Representative | Received |[Received ($)|to Contributor or

business as) Manager (yyyy/mm/dd) Paid to Clerk ($)
Total

|:| Additional information is listed on separate supplementary attachment, if completed manually.

Table 5: Contributions in goods or services from individuals other than registrant or spouse
(Note: Must also be recorded as Expenses in Box C.)

10552P_E (2026/04)
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Name

Full Address

Description of Date Received Value ($) Amount Returned
Goods or Services | (yyyy/mm/dd) to Contributor or
Paid to Clerk ($)
Total
|:| Additional information is listed on separate supplementary attachment, if completed manually.
Table 6: Contributions in goods or services from corporations or trade unions
(Note: Must also be recorded as Expenses in Box C.)
Name (legal and |Full Address President or |Authorized Description Date Value |Amount
carrying on Business Representative| of Goods or | Received Returned to
business as) Manager Services (yyyy/mm/dd) Contributor
or Paid to
Clerk ($)
Total
|:| Additional information is listed on separate supplementary attachment, if completed manually.
Total for Part lll (Add totals from Tables 3-6) (Record in Part 1 — Summary of Contributions) 1B

10552P_E (2026/04)
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Schedule 2 — Fundraising Events and Activities

Complete a separate schedule for each event or activity held.

|:| Additional schedule(s) attached, if completed manually.

Fundraising Event/Activity 1

Description of fundraising event/activity

Date of event/activity (yyyy/mm/dd)

Part | — Ticket revenue

Admission charge (per person)

$ 2A

(If there are a range of ticket prices, attach complete breakdown of all ticket sales)

Number of tickets sold

1.

o M ® DN

1.

o M 0D

1.

o M @D

X 2B
Total Part |1 (2A X 2B) (include in Part | of Schedule 1) =%
Part Il — Other revenue deemed a contribution
Provide details (e.g., revenue from goods sold in excess of fair market value)

+ 3

+ 3

+ 3

+ 3

+ 3
Total Part Il (include in Part | of Schedule 1) =3
Part lll — Other revenue not deemed a contribution
Provide details (e.g., contribution of $25 or less; goods or services sold)

+ 93

+ 93

+ 93

+ 93

+ 93
Total Part lll (include under Income in Box C) =%
Part IV — Expenses related to fundraising event or activity
Provide details

+ 3

+ 3

+ 3

+ 3

+ 3
Total Part IV Expenses (include under Expenses in Box C) =$

10552P_E (2026/04)
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Schedule 3 — Broadcasters and Publishers

Complete if registrant used a broadcaster or publisher for a third party advertisement.

Table 7: Contact information for broadcasters and publishers used during the third party advertising campaign

Name Type of Advertisement Contact Information
(e.g. print, television, radio etc)

|:| Additional information is listed on separate supplementary attachment, if completed manually.
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Auditor's Report
Municipal Elections Act, 1996 (Section 88.25)

A registrant who has received contributions or incurred expenses in excess of $10,000 must attach an auditor's report.
Professional Designation of Auditor

Municipality Date (yyyy/mm/dd)

Contact Information

Last Name or Single Name Given Name(s) Licence Number
Address

Suite/Unit Number | Street Number Street Name

Municipality Province Postal Code
Telephone Number Email Address

The report must be done in accordance with generally accepted auditing standards and must:
+ set out the scope of the examination

+ provide an opinion as to the completeness and accuracy of the financial statement and whether it is free of material
misstatement

[ ] Report is attached

Personal information, if any, collected on this form is obtained under the authority of sections 88.29 and 95 of the Municipal
Elections Act, 1996. Under section 88 of the Municipal Elections Act, 1996 (and despite anything in the Municipal Freedom of
Information and Protection of Privacy Act) documents and materials filed with or prepared by the clerk or any other election
official under the Municipal Elections Act, 1996 are public records and, until their destruction, may be inspected by any person
at the clerk’s office at a time when the office is open. Campaign financial statements shall also be made available by the clerk
in an electronic format free of charge upon request.
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If tickets are sold to the event, the ticket price is considered to be a contribution to the
advertising campaign, and a receipt must be issued to each person who purchases tickets.
If the ticket price is higher than $25, tickets cannot be paid for in cash.

Advertising campaign income

If funds are raised by selling goods or services for more than fair market value, the
difference between the fair market value and the amount paid is considered to be a
contribution. If the good or service is sold for $25 or less, the amount paid is considered
advertising campaign income that is not a contribution.

Advertising campaign expenses

Expenses

Advertising campaign expenses are the costs that are incurred during the campaign used in
relation to third-party advertisements. These include costs directly related to producing,
distributing or publishing advertisements, as well as indirect costs such as hiring someone
to keep track of contributions and issue receipts.

The value of goods and services that are contributed to the advertising campaign are also
expenses. They should be treated as if the contributor gave the third-party advertiser
money and the third-party advertiser went out and purchased the goods and services at fair
market value — both the contribution and the expense must be recorded.

Expenses must be paid from the advertising campaign bank account. If a credit card is
used to pay for purchases, the third-party advertiser should keep clear records showing
that the expense on the credit c
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Examples:

A third-party advertiser registered in a municipality with 50,000 electors would have a
spending limit of $7,500.

A third-party advertiser registered in a municipality with 500,000 electors would have a
spending limit of $25,000. $5000 plus $0.05 per elector is $30,000, so the maximum
$25,000 applies.

When a third-party advertiser registers in a municipality, the clerk will give them an
estimate of their general spending limit. This estimate will be based on the number of
electors in the last election.

On or before September 30, 2026, the clerk must give a final general spending limit that is
based on the number of electors on the voters’ list for the current election.

If the initial spending limit estimate is different than the final spending limit received in
September, the higher of the two becomes the official spending limit. The clerk will also
provide the spending limit for expenses related to parties and other expressions of
appreciation.

Types of expenses

While most expenses will be subject to the general spending limit the following expenses
are not:

e expenses related to holding a fundraising event or activity

e expenses related to a compliance audit

e expenses incurred by a registered third-party advertiser who is an individual with a
disability, and the expenses are directly related to the disability and would not have
been incurred if not for the election

e auditand accounting fees

Any materials, events or activities must have fundraising as the primary purpose in order to
be exempt from the spending limit. An incidental mention of contributions is not enough to
qualify as fundraising.

When the general spending limit applies

The spending limit covers expenses that are incurred between the beginning of the
advertising campaign (the day the third-party advertiser is registered) and voting day.
Expenses incurred between the day after voting day and the end of the advertising
campaign period are not subject to the spending limit.
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If a third-party advertiser incurs an expense before voting day, but does not pay the expense
until after voting day, it would still be subject to the spending limit.

Spending limit for parties and expressions of appreciation

There is a separate spending limit for expenses related to holding parties and other
expressions of appreciation after the close of voting. This spending limit is calculated as
10% of the amount of the general spending limit to a maximum of $2,500.

Example:

A third-party advertiser’s general spending limit is $20,000. The spending limit for throwing
a party on voting night and making expressions of appreciation such as giving gifts to the
members of the advertising campaign team would be $2,000. These expenses do not count
toward the $20,000 general spending limit.

Expenses related to parties and expressions of appreciation after voting are subject to the
specific spending limit regardless of whether they are incurred before or after voting day.

Leftover advertising campaign inventory

If a third-party advertiser registered as a third-party advertiser in the last election and wants
to reuse leftover goods such as signs or office supplies, the third-party advertiser must
establish the current market value of the goods — what it would cost to purchase them
today. Record the current market value as an expense.

If the third-party advertiser has inventory left at the end of their advertising campaign it
becomes their personal property. If the third-party advertiser wants to store materials such
as signs for use in another election, any costs related to storage are personal costs, not
advertising campaign expenses.

Note to accountants: The value of all goods must be recorded as an expense regardless of
whether the advertising campaign ends with used or unused goods in inventory. Do not
deduct the value of unused goods from the campaign expenses, as this will result in the
campaign having a surplus on paper that the candidate does not actually have.

Surplus and deficit

If the advertising campaign has a surplus after the third-party advertiser has refunded
contributions made by the third-party advertiser (and, if the third-party advertiseris an
individual or their spouse), the remaining surplus must be paid over to the clerk when the
financial statement is filed. The surplus will be held in trust, and the third-party advertiser
can use itif they incur expenses related to a compliance audit. If the surplus is not needed
for these expenses, it becomes the property of the municipality.
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If the advertising campaign expenses are greater than the campaign income, the campaign
will be in deficit.

Advertising that is broadcast or published

When third-party advertising appears on broadcast, print, electronic or other media, the
broadcaster or publisher of the advertising must keep certain records:

e awritten copy of the registered third-party advertiser’s name, as well as the name,
business address and telephone number of the individual who deals with the
broadcaster or publisher under the direction of the registered third-party advertiser

e acopy of the advertisement (or the means of reproducing the advertisement for
inspection)

e astatement of the charge made for its appearance

These records will be kept for four years after the date the advertisement appears.
Broadcasters and publishers must allow the public to inspect the records during this time.

You must record the name of the broadcaster or publisher, as well as their contact
information in Schedule 3 of the campaign financial statement (Form 8).

Advertising campaign financial statement

Every registered third-party advertiser must file a complete and accurate financial
statement on time.

The filing deadline is 2 p.m. on the last Friday in March following the election. Since March
26, 2027, falls on Good Friday, and March 29, 2027, is Easter Monday, financial statements
may be filed with the clerk until 2 p.m. on Tuesday, March 30, 2027.

Third-party advertisers must use Form 8 (Do not use Form 4, as that is the financial
statement for candidates).

If a bookkeeper or accountant completes the financial statement, the third-party advertiser
is still responsible for ensuring that it is complete, accurate and filed on time.

Financial statements do not require original signatures. Contact the clerk for information
about whether a financial statement can be filed electronically.

If an individual, corporation or trade union registered in more than one municipality, they
must file a separate financial statement with each municipal clerk.

If a third-party advertiser did not receive any contributions or incur any expenses, they are
only required to fill out the first page of the financial statement and sign it.
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If a third-party advertiser received contributions or incurred any expenses, they must
complete the relevant parts of the financial statement.

If the advertising campaign contributions or campaign expenses are greater than $10,000,
the financial statement must be audited and the auditor’s report included when the
financial statement is submitted to the clerk.

Filing early

A third-party advertiser can file their financial statement after they have ended their
advertising campaign. If a third-party advertiser files a statement early and then discovers
an error, they can submit a corrected statement at any time before the filing deadline on
March 30, 2027. The original statement is deemed to be withdrawn when the corrected
statement is filed. A third-party advertiser cannot withdraw a financial statement without
submitting a corrected one.

Applying for an extension

If a third-party advertiser will be unable to file the financial statement by the deadline, they
may apply for an extension to the Superior Court of Justice before March 30, 2027.

Grace period for filing

If a third-party advertiser has not filed a financial statement by the deadline, they may file
the financial statement within 30 days after the deadline if they pay the municipality a $500
late filing fee. This 30-day grace period ends at 2 p.m. on Monday, April 29, 2027.

Penalty for filing late

If a third-party advertiser has not filed a financial statement by the end of the 30-day grace
period and did not apply to the court for an extension prior to the March 30 deadline, the
individual, corporation or trade union will not be eligible to register as a third-party
advertiser in the municipality until after the 2030 election.

If a third-party advertiser did not file a financial statement by the end of the 30-day grace
period, they may still file it for the purposes of having their finances on the record. The clerk
will accept the financial statement and make it available to the public. The penalty will still

apply.

Extended advertising campaigns

If the advertising campaign has a deficit, the third-party advertiser can extend their
campaign in order to do some additional fundraising.
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A third-party advertiser can extend their campaign by notifying the clerk using the Notice of
Extension of Campaign Period (Form 6) on or before December 31, 2026. The end date for
the extended period will be the earliest of:

e the day the third-party advertiser notifies the clerk in writing that they will be ending
their advertising campaign and not accepting any more contributions
e June 30, 2027

If a third-party advertiser extends their advertising campaign they must file two financial
statements:

e afinancial statement reflecting the advertising campaign until December 31, 2027,
(due March 30, 2027)

e asupplementary financial statement that includes the information from the primary
statement and adds financial information from the extended advertising campaign

The supplementary financial statement must be filed with the clerk by 2 p.m. on Friday,
September 24, 2027. There is also a 30-day grace period for this deadline in which the
statement can be filed late provided the $500 fee is paid.

Auditor’s report

A third-party advertiser must have an auditor review the financial statement and provide a
report if any of the following are true:

e the advertising campaign expenses exceed $10,000
e the contributions received exceed a total of $10,000
e both the expenses and contributions exceed $10,000 each

The auditor’s report must be prepared by an auditor licensed under the Public Accounting
Act, 2004. Before a third-party advertiser hires someone to prepare the report, they should
ensure that the person is properly qualified.

A third-party advertiser can incur expenses relating to the auditor’s report after December
31, 2026. These expenses do not count toward the spending limit. These expenses should
be included on the financial statement that will be filed.

Compliance and enforcement

Enforcement of the Municipal Elections Act, 1996, is done through the courts. The Ministry

of Municipal Affairs and Housing does not have a role in investigating elections or in
determining penalties.
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Automatic penalties

Under the Municipal Elections Act, 1996, a penalty applies automatically if:

e athird-party advertiser fails to file a financial statement by the end of the 30-day
grace period or fails to apply to the court for an extension by the filing deadline

e the financial statement shows that the third-party advertiser has exceeded a
spending limit

e athird-party advertiser fails to turn over their surplus to the clerk when they file their
financial statement

The penalty is that the individual, corporation or trade union will not be eligible to register
as a third-party advertiser in the municipality until after the 2030 election.

Compliance audits

Each municipality and school board must establish a compliance audit committee.

If an eligible elector believes that a third-party advertiser has not followed the election
finance rules, the elector may apply for a compliance audit of the third party’s advertising
campaign finances. The application must be in writing, and must set out the reasons why
they believe the third-party advertiser did not follow the rules.

An application for a compliance audit must be submitted to the clerk of the municipality
where the third-party advertiser is registered within 90 days of the deadline to file the
advertising campaign financial statement.

The compliance audit committee will consider the application and decide whether to grant
or reject the application. The committee’s decision may be appealed to the Superior Court
of Justice within 15 days after the decision is made.

If the committee grants the application, it will appoint an auditor to conduct a compliance
audit of the third party’s advertising campaign finances. The auditor is entitled to have
access to all of the financial records related to the advertising campaign. The auditor will
produce a report, which the third-party advertiser is entitled to receive.

The compliance audit committee will meet to consider the auditor’s report. If the report
concludes that there is an apparent contravention of the Municipal Elections Act, 1996, the
committee will decide whether to commence legal action.

The compliance audit committee does not have any authority to set penalties. Only the
court can decide if a third-party advertiser contravened the Act and, if so, which penalties
should apply.
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A person who does not want to or who is not able to apply for a compliance audit may
decide to commence legal action on their own. A prosecution related to the 2026 election
must be commenced before November 15, 2030.

Penalties

If a person is convicted of committing an offence, they may be subject to the following
penalties:

e afine of up to $25,000

e uptosixmonthsin prison

e ineligibility to register to be a third-party advertiser until after the next regular
election

e ineligibility to vote or run in the next regular election (in the case of conviction for
bribery or other corrupt practices)

If a corporation or trade union is convicted of committing an offence, they may be subject
to a fine of up to $50,000, and ineligibility to register to be a third-party advertiser until after
the next regular election.

If any third-party advertiser is convicted of exceeding a spending limit, they may also be
fined the amount by which they exceeded the limit.

Completing the financial statement

General information

All third-party advertisers must file a financial statement. This includes third-party
advertisers who withdrew their registration.

Third-party advertisers must use Form 8.

All registered third-party advertisers must complete Box A: Name of Registrant and Box B:
Declaration.

e [fthe third-party advertiser did not receive any contributions or incur any expenses,
check the box indicating this, and complete the Declaration in Box B. No further
information is required.

e [fthe third-party advertiser did receive contributions or incur expenses, fill in the
information in Box C, Box D, Schedule 1, and Schedule 2 as appropriate. It may be
easier to fill out the form by starting with the more detailed sections such as the
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tables in Schedule 1 before filling in the Statement of Campaign Income and
Expenses.

If the third-party advertiser received contributions or incurred expenses in excess of
$10,000, an auditor’s report must be included with the financial statement.

The completed financial statement must be submitted to the clerk by 2 p.m. on March 26,
2027.

Supplementary financial statements must be submitted to the clerk by 2 p.m. on
September 24, 2027.
Tips for completing Form 8

Learn more about how to correctly fill out the advertising campaign financial statement.

Box A: Name of Registrant

Record the general spending limit and the spending limit for parties and other expressions
of appreciation.

Note: automatic penalties will apply if the form reports that either of the spending limits
have been exceeded.

Box B: Declaration

Signing the form declares that the information recorded in the financial statement is true
and accurate. If the financial statement was prepared by someone else, the registrant (or
official representative) is still responsible for its accuracy.

Box C: Statement of Campaign Income and Expenses

Loan

If a loan is obtained for the advertising campaign, the name of the bank or recognized
lending institution and the amount borrowed must be recorded.

Aloanis permitted only if it is from a bank or other recognized lending institution in Ontario,
and it must be paid directly into the campaign bank account. A loan cannot be received
from family members or from any corporate accounts that the third-party advertiser may
have access to.

The loan is not considered to be advertising campaign income, and paying it back is not a
campaign expense. However, if the third-party advertiser (or their spouse, if the third-party
advertiser is an individual) guarantees the loan and the campaign does not repay all of it,
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the remaining balance is considered to be a contribution (since the guarantor is basically
providing the campaign the means to repay the loan).

Any interest that the advertising campaign pays on the loan is a campaign expense.

Income

A registered third-party’s advertising campaign income includes all contributions received
from themselves as the registrant, their spouse (if the registrant is an individual), and other
eligible contributors. This includes the value of contributions of goods and services.
Income also includes any refunds of deposits, interest earned by the registrant’s campaign
bank account, and revenue from fundraising events or activities that is not deemed a
contribution (for example, if the third-party advertiser sold refreshments at market value).

Sign deposit

If the municipality requires a deposit for election signs, this should be recorded as an
advertising campaign expense and paid for using campaign funds. If the registered third-
party advertiser’s deposit is refunded, record the amount under Income.

Expenses

Advertising campaign expenses include the value of any goods or services that have been
contributed to their campaign (it is as if the contributor gave money to the campaign, which
the campaign then spent on acquiring the goods or services).

The general spending limit applies only to expenses incurred until the end of voting day.
Expenses incurred after voting day are not subject to the spending limit.

Note: An expense subject to the general spending limit that was incurred prior to voting day
but not paid for until after voting day is still subject to the limit.

Some types of expenses are not subject to the general spending limit even if they are
incurred prior to voting day.

Expenses related to parties and expressions of appreciation after voting day are subject to
that spending limit regardless of when they are incurred.

Box D: Calculation of Surplus or Deficit

Campaign deficit

At the top of Box D, subtract the total amount of campaign expenses from the total amount
of campaign income. If the expenses are greater than the income, the advertising campaign
is in deficit.
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If the advertising campaign has been extended in order to fundraise, the registered
third-party advertiser must still file a financial statement reflecting their campaign
finances to December 31, 2026.

Campaign surplus

At the top of Box D, subtract the total amount of campaign expenses from the total amount
of campaign income. If the income is greater than the expenses, the advertising campaign
has a surplus.

The third-party advertiser is entitled to reimburse contributions made by the registrant or, if
the third-party advertiser is an individual, their spouse out of the surplus. For example, if
the surplus was $500 and the registrant contributed $400 to their advertising campaign, the
third-party advertiser may deduct that $400, leaving the campaign with a surplus of $100. If
the surplus was $500 and the registrant contributed $600, the third-party advertiser may
deduct $500 of their contribution, leaving the campaign with $0. The third-party advertiser
may not deduct more than the value of the surplus.

If, after deducting contributions made by the registrant or their spouse (if the third-party
advertiser is an individual), the advertising campaign still has a surplus, these funds must
be turned over to the clerk.

Schedule 1: Contributions

Schedule 1 includes a summary of contributions from the advertising campaign.
The following tables are included in Schedule 1 and need to be filled in, if applicable:

e Table 1: Contributions in goods or services

e Table 2: Inventory of campaign goods and materials from previous municipal
campaign used in this campaign

e Table 3: Monetary contributions from individuals other than registrant or spouse
where contributions exceed $100 per contributor

e Table 4: Monetary contributions from corporations or trade unions where
contributions exceed $100 per contributor

e Table 5: Contributions in goods or services from individuals other than registrant or
spouse where contributions exceed $100 per contributor

e Table 6: Contributions in goods or services from corporations or trade unions where
contributions exceed $100 per contributor

Contributions from registrant and spouse

Record these amounts on the lines provided in Schedule 1.
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Note: report the full amount of the contributions made by the registrant and their spouse (if
the third-party advertiser is an individual) including any amounts that have been
reimbursed from a surplus.

Contributions totalling $100 or less

Contributors that give $100 or less in total do not have to be individually identified. The
total amount contributed from these contributors will be recorded as a lump sum on the
line provided at the top of Schedule 1.

If an anonymous contribution is $100 or less, include it in the total value of contributions
not exceeding $100 per contributor. Any anonymous contribution that is greater than $25
must be turned over to the clerk.

Goods and services from registrant or (if individual) spouse

If the registrant or their spouse (if the third-party advertiser is an individual) contribute
goods and services to their advertising campaign, this must be recorded as a contribution.
Record any contributions in Table 1 of Schedule 1.

Inventory of campaign goods and materials from previous municipal
campaign used in this campaign

Any inventory from a previous advertising campaign that a registered third-party advertiser
is using again is considered a contribution in goods that the third-party advertiser is making
to their campaign. Calculate the current market value (for example, if the third-party
advertiser has 100 signs left over from 2022 and uses them again, they must calculate how
much it would cost to purchase those same signs in 2026) and record it in Table 2. This
inventory must also be recorded as an advertising campaign expense.

Contributions totaling more than $100

If a contributor makes one or more contributions totaling more than $100 (including the
value of goods and services and the cost of tickets to fundraising events), record all of
these contributions in the tables provided in Schedule 1 (Tables 3-6).

If an anonymous contribution is more than $100, include it in the total value of
contributions exceeding $100 per contributor, and include it in the relevant table (listing
"anonymous" as the name of the contributor). Any anonymous contribution that is greater
than $25 must be turned over to the clerk.

Note: it is the total amount contributed that matters — if an individual buys a ticket to a
fundraising event for $50, and then later in the advertising campaign contributes $75, each
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of these contributions must be recorded in the appropriate tables because the total
exceeds $100.

Eligible contributors may donate goods and services to the advertising campaign. These
must be recorded as a contribution and as an expense (as if the contributor donated
money, which the campaign then spent on the goods and services).

Corporations and trade unions are permitted to make contributions to third-party
advertisers. This includes contributions of goods and services.

Schedule 2: Fundraising events and activities

The cost of holding fundraising events or activities is not subject to the spending limit.
However, in order to be considered a fundraising cost, the primary purpose for the expense
must be related to fundraising rather than promoting the advertising campaign. Incidental
fundraising that happens to occur during a promotional event is not sufficient to make it a
fundraising event. Similarly, a line at the bottom of an advertising campaign brochure
asking people to donate does not make the production of the brochure a fundraising
expense.

If costs of fundraising events/activities are included as an expense in Box C, provide details
of these events and activities in Schedule 2.

Contributions received at a fundraising event may include:

e the price of the ticket

e if goods or services are offered for sale, any amount of money paid that exceeds
their market value (for example, if a $100 item is sold for $175, the purchaser has
made a $75 contribution to the campaign)

e personal cheques collected from contributors at the event

If contributors have donated goods or services for the fundraising event, these must be
recorded as contributions and as expenses.

These contributions must be recorded in Schedule 1, and where the total from a
contributor exceeds $100, be detailed in the appropriate tables. Refer to the above section
on contributions in Schedule 1 for more information.

The fundraising event may also generate revenue that is not considered to be a
contribution:

e donations of $25 or less
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e if goods or services are offered for sale, the market value of those goods and
services sold (for example, if a $100 item is sold for $175, $100 is revenue)
e the amount paid for goods or services offered for sale for $25 or less

Anonymous contributions

Anonymous contributions that do not exceed $25 each that are received at a fundraiser
(such as those collected by passing the hat or having a tip jar) may be kept. Report the total
amount of money received from these donations in Schedule 2 for that fundraiser.

All other anonymous contributions must be turned over to the clerk.

Subtract the contribution as paid or payable to the clerk to arrive at the Total for Part Il
Contributions in Schedule 2.

Schedule 3: Broadcasters and publishers

If your campaign had any advertising that was broadcast or published, you must record the
name of each broadcaster and publisher, along with their contact information.

Auditor’s report

If your advertising campaign expenses or the contributions you received total more than
$10,000, you must have an auditor review your financial statement and provide a report.

The auditor’s report must be prepared by an auditor licensed under the Public Accounting

Act, 2004. Before you hire someone to prepare the report, you should ensure that they are

properly qualified.

Where to find forms referred to in this guide

You can get copies of forms from your municipal clerk, or you can download them from the
Government of Ontario’s Central Form Repository.

Financial Statement — Subsequent Expenses (Form 5)

Notice of Extension of Campaign Period (Form 6)

Notice of Registration — Third Party (Form 7)

Financial Statement — Auditor’s Report — Third Party (Form 8)
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